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ition  of  PortFolio,  a  quarterly  magazine  aimed  at  providing  a  fun  and  fresh 
ippening  on  the  seven  and  one-half  miles  of  waterfront  that  make  up  the 
Cisco.  Our  goal  is  to  attract  people  to  revisit  to  the  "new"  Embarcadero  and 
wonderful  waterfront  renaissance  that's  underway. 

San  Francisco  is  not  just  where  the  City  meets  the  Bay,  but  a  vital  part  of 
id  cultural  fabric  of  Northern  California.  Seven  and  one-half  miles  of  wa- 
erse  and  changing 
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loating  dry  docks. 

Around  every  comer  is  a  surprise.  Vistas  of  the  Bay  and  its 
bridges  that  still  make  life-long  residents  gasp.  San 
Francisco's  waterfront  is  diverse,  yet  ever  changing. 

Visit  the  waterfront  this  Fall  when  the  Bay  waters  are 
calm  and  the  weather  warm.  Unlike  the  original  49ers 
who  arrived  at  the  waterfront  in  search  of  gold,  you  won't 
have  to  look  very  hard  to  find  the  riches  that  await  you! 


Many  Thanks  to  Bob  Gonas  and  Ken  Greer 
of  Image  Three  for  their  creativity  in 
naming  PortFolio.  We  couldn't 
have  done  it  without  you! 
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his  is  the  first  edition  of  PortFolio,  a  quarterly  magazine  aimed  at  providing  a  fun  and  fresh 


look  at  what's  happening  on  the  seven  and  one-half  miles  of  waterfront  that  make  up  the 
Port  of  San  Francisco.  Our  goal  is  to  attract  people  to  revisit  to  the  "new"  Embarcadero  and 
experience  the  wonderful  waterfront  renaissance  that's  underway. 

The  Port  of  San  Francisco  is  not  just  where  the  City  meets  the  Bay,  but  a  vital  part  of 
the  economic  and  cultural  fabric  of  Northern  California.  Seven  and  one-half  miles  of  wa- 
terfront and  1000  acres  of  land.  As  diverse  and  changing 
as  the  City  itself.  Sounds  and  smells  of  a  working  urban 
waterfront  and  one  of  the  world's  leading  tourist  destina- 
tions: ferry  boats,  fishing  nets  and  crab  pots,  1000  foot 
long  container  ships,  office  buildings,  world  class  restau- 
rants, funky  waterfront  dives,  love  boats  and  tractor  tugs. 
Public  parks,  parking  lots,  sea  lions  and  seagulls,  joggers, 
bird  watchers,  pile  drivers,  tug  boats,  finger  piers,  welders, 
roUerbladers,  movie  backdrops  and  floating  dry  docks. 
Around  every  comer  is  a  surprise.  Vistas  of  the  Bay  and  its 
bridges  that  still  make  life-long  residents  gasp.  San 
Francisco's  waterfront  is  diverse,  yet  ever  changing. 

Visit  the  waterfront  this  Fall  when  the  Bay  waters  are 
calm  and  the  weather  warm.  Unlike  the  original  49ers 
who  arrived  at  the  waterfront  in  search  of  gold,  you  won't 
have  to  look  very  hard  to  find  the  riches  that  await  you! 


Many  Thanks  to  Bob  Gonas  and  Ken  Greer 
of  Image  Three  for  their  creativity  in 
naming  PortFolio,  We  couldn't 
have  done  it  without  you! 
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CALENDAR 


Festa  Italiana 

Sept.  29,  30  &  Oct.  I 
OpenM-S  12-  12 
Sunday  12-8 
Pier  45  -  Fisherman's  Wharf 
For  more  information  call: 
(415)  673-3782 


Fleet  Week 

October  7  -  10 
On  the  Waterfront 
For  more  information  call: 
(415)  263-0332 

Vietnamese 
Water  Puppets 

October  11-15 
Pier  45  -  Fisherman's  Wharf 
For  more  information  call: 
(415)  885-2743 

The  Qreat  Dickens* 
Christmas  Fair 

Nov.  25  -  Dec.  3 1  Weekends' 
Pier  45  -  Fisherman's  Wharf 
Fo;  nore  information  call: 
■Hjjj^^lS) 


Hey...  we  actually  had  a  summer  this 
year.  After  our  late  and  rainy  spring, 
summer  hit  us  with  a  vengeance  with  some 
of  the  warmest  temps  in  recent  memory.  It 
was  so  warm  a  couple  of  weeks  ago  that  I  ac- 
tually saw  a  tourist  selling  sun  block  to  a  lo- 
cal... What's  going  on,  rain  during  the  rainy 
season  and  heat  in  the  summer.  The  nice  sum- 
mer weather  has  provided  us  with  a  good  set- 
ting in  what  is  looking  like  a  strong  tourist 
season.  What  could  be  nicer  on  a  warm  day 
dining  alfresco  at  Pier  23,  The  Ramp  or  any 
of  the  other  Port  restaurants.  Fisherman's 
Wharf  and  Pier  39  businesses  report  a  strong 
season  with  a  large  preponderance  of  visitors 
from  Europe  -  some  of  Pier  39's  famous  Sea 
Lions  now  bark  in  three  languages... 

Top  Gun 

Speaking  of  loud  noises,  our  Fall  wouldn't 
be  complete  without  the  annual  visit  of  the 
U.S.  Navy  and  the  Blue  Angels  as  a  part  of 
Fleet  Week  '95.  This  year  the  Navy  is  bring- 
ing eleven  ships  including  the  aircraft  carrier 
USS  Carl  Vinson  for  the  five-day  celebration. 
Ship  tours  and  other  exciting  events  are  be- 
ing planned.  The  highlight  of  any  year's  Fleet 
Week  festivities  is  the  appearance  of  the  blue 
and  gold  F-18's  of  the  fantastic  Blue  Angels. 
Screaming  through  the  sky  performing  their 
precision  aerial  acrobatics,  the  "Blues"  are 
planning  two  air  shows  this  year  on  October 
7th  &.  8th.  As  always  they  are  expected  to 
draw  thousands  of  people  to  the  waterfront. 
Another  highlight  of  Fleet  Week  '95  will  be 
(weather  permitting)  an  F-18  being  cata- 
pulted off  the  deck  of  the  USS  Carl  Vinson 
as  the  ship  sails  in  San  Francisco  Bay.  All  of 
this  is  for  free  so  don't  miss  it. 

Go  'Miners  ! 

Speaking  of  stars,  guess  who  makes  a 
cameo  role  in  the  Port  of  San  Francisco's  new 
promotional  video  -  49er  star  quarterback  and 
Super  Bowl  MVP  Steve  Young.  Steve  and 
teammate  Jesse  Sapolu  were  filming  a  scene 
for  the  next  Pier  39  attraction  "San  Fran- 
cisco-The  Movie"  that  will  play  at  their  new 
theater  due  to  open  next  summer.  Between 


takes,  "Number  Eight"  was  kind  enough  to 
film  a  nice  pitch  for  the  Port.  Many  thanks 
to  a  class  act.  By  the  way  due  to  the  afore- 
mentioned help  by  Mr.  Young,  the  Port  has 
finished  a  new  promotional  video  that  is 
available  for  schools  or  neighborhood  groups 
and  associations.  It  provides  a  good  overview 
of  our  operation  and  a  better  understanding 
of  the  lines  of  business  we  are  involved  with. 
For  a  copy  call  274-0517. 

Autumn 

Fall  in  the  City  means  the  beginning  of 
the  "season"  if  you  know  what  I  mean.  Actu- 
ally it's  the  beginning  of  the  "seasons"  such 
as  Opera,  Symphony,  and  football  and  it  looks 
like  a  busy  time  on  the  waterfront  as  much  is 
planned  for  the  next  few  months. 

A  new  and  improved  Festa  Italiana  will 
be  held  at  Pier  45  September  29  through  Oc- 
tober 1 .  It  will  feature  a  new  look  in  the  newly 
refurbished  Pier.  In  fact  this  year's  Festa  is  sa- 
luting the  return  of  the  fishing  industry  to 
Fisherman's  Wharf  with  great  new  food  and 
some  exciting  entertainment.  A  spectacular 
highlight  of  Festa  will  be  a  breathtaking  fire- 
works show  over  Fisherman's  Wharf  Satur- 
day night. 

Those  who  heard  13  year  old  guitar  whiz 
Nathan  Cavaleri  play  with  his  band  at  the 

Turn  to  page  6 


Nathan  Calaveri  and  his  blues  guitar 


San  Francisco  Style 


Passenger  shipping  is  one  of  the 
fastest  growing  segments  of  the 
tourism  industry  and  the  Port  of  San  Fran- 
cisco is  working  to  increase  its  share  of  this 
lucrative  market.  The  Port,  seeking  to 
maximize  the  important  economic  advan- 
tages the  cruise  industry  already  offers  San 
Francisco  has  implemented  an 
aggressive  marketing  effort  that 
has  resulted  in  some  significant 
gains.  Just  in  the  past  two  years 
the  Port  of  San  Francisco  has- 
seen  a  57%  increase  in  the  num- 
ber of  cruise  ships  calling  here 
and  a  49%  increase  in  the  num- 
ber of  embarking  and  disem- 
barking passengers. 

Additionally,  the  San  Fran- 
cisco Port  Commission  has 
pushed  to  the  head  of  its  Capi- 
tal Project  Plan  a  2.1  Million 
dollar  cruise  terminal  upgrade 
that  when  completed  next  year 
will  result  in  a  more  passenger 
friendly  environment  with  such 
amenities  as  new  escalators  and 
elevators,  paint  and  other  improvements. 

So  why  not  wander  down  to  San 
Francisco's  cruise  terminal  at  Pier  35,  and 
board  a  passenger  ship  for  an  adventure  of 
your  own?  Nothing  could  be  easier,  and 
this  convenience  is  a  true  benefit  to  each 
of  us  living  in  this  region. 

San  Francisco  is  experiencing  re- 
newed interest  among  the  world's  cruisers, 
as  evidenced  by  the  steady  growth  in  both 
the  numbers  of  ships  and  passengers  visit- 
ing here  in  recent  years.  But  what  is  excit- 
ing, is  that  the  newly-built  ships  that  have 
literally  just  been  launched  are  arriving 
with  latest  ship-board  technologies. 

What's  Up  ? 

This  year,  San  Francisco  was  proud  to 
be  the  first  homeport  for  Crystal  Cruises's 
Symphony,  a  $280  million  work  of  art. 


Calling  seven  times  during  this  Spring's 
Alaska  season,  the  Symphony  brought 
10,000  visitors  to  our  historic  cruise  ter- 
minal: A  volume  of  activity  that  easily 
contributed  $4+  million  to  our  local 
economy.  Provisions  were  purchased,  ser- 
vices were  supplied  to  the  ships,  and  the 


newly-built  Oriana  (longer  than  2'/: foot- 
ball fields!)  in  January;  Carnival  Cruises's 
2,300  passenger  Inspiration  in  April;  and 
Celebrity  Cruises's  twelve-story  tall  Ho' 
rizon  in  May. 

Want  just  a  sample  of  the  flavor  of 
San  Francisco  cruising?  Tn-  out  one  of  the 


Crystal  Cruise's  Symphony 

passengers  took  both  pleasurable  experi- 
ences and  meaningful  memorabilia  along 
with  them  on  their  happy  homeward  treks. 
Similarly,  Holland  America's  Ryndam 
and  Royal  Caribbean  Cruises's  Legend 
of  the  Seas  graced  our  waterfront  with 
their  dynamic,  newly-built  and  freshly 
painted  presences.  Even  three  passenger 
ships  from  other  lines  will  come  in  this  year 
for  drydockings  and  repairs,  helping  to  bol- 
ster activity  at  our  local  repair  yards. 

1996  &  What's  to  Come 

And  yet  to  come  next  year?  More  new 
constructions  and  maiden  calls,  including 
some  of  the  largest  passenger  vessels  iii  the 
world  will  arrive  showcasing  their  amaz- 
ing yet  environmentally  protective  tech- 
nologies, massive  structures,  and  eye-daz- 
zling displays  of  lights.  Look  tor  PiSiO's 


receives  a  spectacular,  San  Francisco  send-off 

many  "appetizer"  cruises  offered  each  year: 
Twelve  will  be  offered  out  of  San  Fran- 
cisco in  1996.  These  2-3  day  mini  trips 
will  take  you  to  Vancouver,  Canada  or 
Ensenada,  Mexico,  as  the  vessels  repiwi- 
rion  between  their  summer  homes  in 
Alaska  and  winters  in  Mexico  or  the  Car- 
ibbean. Or  try  San  Francisco's  own 
Seabourn  Cruise  Line  and  their  elejiant, 
new  addition  to  the  priKluct  line  -  Three 
day  "cruises  to  nowhere"  aboard  the 
Setihouni  Pride  that  simply  out  to  >e.i 
and  back.  Any  ot  these  are  available  it  you 
book  early,  and  won't  cost  you  a  down- 
payment  »M1  a  house.  Contact  your  tnu  cl 
agent  for  details. 

Volunteer  &  Learn 

Become  a  C  ruLse  (Soncicrgc 
Finally,  tor  those  looking  to  acquire 
Turn  lo  page  7 
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Red's  Java  House 


An  Authentic  Waterfront  Haunt 

Visitors  travel  to  San  Francisco  to  sample  the  gastronomical  delights  of  some  of  the 
world's  most  recognizable  restaurants  such  as  Stars,  Fog  City  Diner,  Masa's,  Alioto's, 
Scoma's  and  Red's  Java  House.  Red's  Java  House?  Yes,  thanks  to  recent  features  in  Roll- 
ing Stone  and  Sunset  magazines  and  to  its  prime  role  as  backdrop  for  the  new  Fox  net- 
work comedy  "Partners"  (9  p.m.  Mondays,  Fox),  Red's  Java  House  has  added  to  its  al- 
ready substantial  reputation  as  one  of  the  stops  on  any  culinary  tour  of  San  Francisco. 
Red's  doesn't  serve  "foo-foo"  food  or  have  white  tablecloths,  it's  a  low-budget  eatery 
serving  burgers,  beer  and  great  home  roasted  "java".  In  fact,  the  San  Francisco  Bay  Guard- 
ian readers  just  voted  "Red's"  as  the  City's  best  restaurant  in  the  under  $5.00 
category. 

Located  on  Pier  30/32  and  serving  as  the  unofficial  gateway  to  the  emerging  South 
Beach  neighborhood.  Red's  has  been  in  its  same  location 
since  the  early  1930's  when  it  was  known  as  the  "Lunch 
Room"  serving  breakfast,  coffee,  burgers  and  beer  to  sea- 
men, longshoremen,  truck  drivers  and  workers  along  the  busy 
Embarcadero.  For  years  Piers  30/32  served  as  the  gateway  to 
the  Pacific  as  the  Northern  California  terminal  for  Matson 
and  then  later  Prudential,  Grace  and  Delta  Lines.  Times 
changed  and  today  dockworkers  are  joined  with  stockbro- 
kers, film  makers,  bankers  and  bike  messengers  or  just  any- 
one wanting  a  good  meal.  Always  priced  reasonably,  patrons 
can  walk  in  and  order  a  double-cheese  and  a  beer  that  will 
cost  a  paltry  sum  of  $2.60. 

TTie  "Lunch  Room"  was  renamed  "Red's"  in  the  mid- 
fifties  when  red-headed  brothers  Mike  and  Tom  McGarvey 
took  over  and  soon  thereafter  the  place  turned  into  "Red's 
Java  House". 

The  McGarvey's,  bom  and  raised  in  San  Francisco,  op- 
erated Red's  in  its  current  location  for  close  to  35  years.  Red's 
is  a  living  museum  of  San  Francisco's  waterfront  history.  Pic- 
tures and  memorabilia  dating  back'decades  give  newcomers 
a  glimpse  of  San  Francisco's  waterfront  when  it  still  took 
scores  of  men  days  to  work  ships  laden  with  goods  from 


around  the  world.  The  advent  of  contain- 
erized shipping  has  changed  the  face  of  San 
Francisco's  waterfront  but  Red's  still  serves 
a  diverse  luncheon  crowd  where  hard-hat- 
ted construction  workers  sit  next  to 
suspendered  bankers  each  enjoying  a  dog 
or  a  burger  while  taking  in  the  wonderful 
Bay  and  bridge  views. 

Today  Red's  is  operated  by  Steve  and 
Maria  Reilly  who  have  continued  the  tra 

Turn  to  page  6 


places 


Paintbrush  Diplomacy 

World  Art 

The  International  Children's  Art  Mu- 
seum has  found  a  home  in  the  Ferry  Build- 
ing. The  museum  is  America's  largest  in- 
ternational children's  art  museum  contain- 
ing over  30,000  paintings,  poetry,  and 
prose  from  at  least  120  different  countries. 
They  have  several  different  themes  over 
the  years  including  the  environment,  ge- 
ography, fairy  tales,  and  the  United  Na- 
tions. This  year  they  have  partnered  with 
Visa  International  and  will  be  collecting 
paintings  that  reflect  the  sports  and  games 
of  20  countries  including  the  United 
States.  Thirty  participants  and  their  guard- 
ians will  be  selected  to  attend  the  1996 
Olympic  Games  in  Atlanta. 

The  concept  of  Paintbrush  Diplomacy 
was  developed  in  1972  by  Char  Pribuss, 
an  accomplished  artist  and  Rudy  Pribuss, 
an  electrical  engineer.  The  Pribusses  would 
travel  from  their  home  in  San  Mateo 

around  the  world  to  paint  the  unique  scenery  of  different  coun- 
tries. They  found  that  children  would  gather  around  their  easels 
and  want  to  paint  their  views  of  their  lands.  The  Pribusses 
recognized  the  value  of  an  exchange  of  ideas  through  art  and  be- 
gan an  art  exchange  with  many  countries.  In  1986  Paintbrush 
Diplomacy  became  a  non-profit  organization  and  took  on  a  life 
of  its  own. 

1 1| .  Today,  there  are  four  programs  currently  run  by  Paintbrush 
and  its  various  corporate  partners.  Besides  the  International 
Children's  Art  Museum  in  San  Francisco,  they  also  host  the 
International  School  Art  and  Letter  Exchange  Program;  a 
traveling  exhibition;  and  a  product  development  program.  Paint- 

r 

nofir 


Save  Animals  for  the  Environment  (Si  Ourselves  by  Soma  G/ios/i,  at^c  9  /Vditi  fnJia 

brush  has  gone  hi-tech  this  year  under  the  guidance  ol  Exccu^ 
tive  Director,  Germaine  Juneau.  They  now  ho>t  an  Internet  p.»gc 
http:// 205. 162. 155. 2/gaianet/icam/,  E-Mail  -  \in  "  su  ni-.L>Mi'^ 
and  a  CD-ROM  produced  by  Fireflies  in  San  Ral.ici  1  >  n  1 1  u-  hands- 
on  type,  they  produce  calendars,  books  and  of  course  conduct  the 
museum  tours. 

Since  opening  their  doors  to  the  publu  ui  M.irch,  luou-  ih.tn 
5,000  people  have  come  to  the  Ferry  Building  to  view  artistic 
renditions  of  elephants  from  India,  the  war  in  Burma  or  the  scen- 
ery of  Peru.  If  you  would  like  to  explore  one  of  the  genuine  water- 
front treasures,  the  museum  is  open  MonJw  -  FruLiv  1  1 :00  00. 
Or,  for  more  information  call:  772-9977 
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lOAFFORMBLE 
fHINQS  TO  DO  ON  THE 
WATERFRONT 


■  •  Take  a  long  walk  on  a  short  pier. 
The  rebuilt  Pier  7  offers  spectacu- 
lar views  great  fishing  and  is  quite 
possibly  one  of  the  City's  most 
romantic  walks. 

1«  Sea  Lions,  Sea  Lions,  Sea  Lions. 
The  famous  Pier  39  Sea  Lions 
always  put  on  a  great  show.  Stroll 
down  to  K-dock  and  check  it  out. 

i.  National  Maritime  Museum  at 
Hyde  St.  Pier  A  living  museum 
where  one  can  go  aboard  1 00  year 
old  sailing  ships  and  pretend  to  be 
Richard  Henry  Dana. 

4.  For  a  peachy  place  try  the  Farmer's 
Market  held  each  weekend  in  front 
of  the  Ferry  Building. 


S>  No  Smoking.  See  the  Port's  two 
fireboats  the  Guardian  and  the 
Phoenix  that  are  berthed  at  Pier  24 
under  the  Bay  Bridge. 

0>  Something's  fishy  down  at  Pier  45 
and  boy  are  we  proud.  Walk  down 
along  the  apron  of  Pier  45  any 
weekday  early  morning  and  take  a 
look  at  San  Francisco's  fishing 
industry  at  work. 

Jt  Check  out  the  birth  of  a  new 

neighborhood  -  South  Beach.  Start 
at  Pier  24  and  walk  to  Pier  40. 
You'll  be  amazed  by  one  of  San 
Francisco's  youngest  and  most 
vibrant  destinations. 

8t  I  hear  bells!  Walk  in  front  of  the 
Ferry  Building  tower  at  5:00  p.m. 
and  be  serenaded  by  the  bells  of 
the  Westminster  Carillon.  You'll 
hear  everything  from  Bach  to  the 
Beatles. 


0.  Dust  off  the  picnic  basket  and  head 
down  to  Pier  40  to  see  a  new  water 
front  park.  South  Beach  Park  is  in 
the  final  stages  of  construction. 

10.  Permission  to  come  aboard  Sir.. 
Enlist  for  the  afternoon  by  taking  a 
tour  of  a  WWII  Liberty  ship,  San 
Francisco's  own  Jeremiah  O'Brien. 
Tours  daily  at  Pier  30/32. 


DOCKTALK,  Cont.  from  page  2 

Fourth  of  July  Waterfront  Festival  will  be 
thrilled  to  hear  that  he's  returning  to  the 
Port  to  play  at  Festa.  This  kid  is  creating 
quite  a  buzz  with  his  amazing  (for  any  age) 
playing  and  later  this  Fall  he'll  be  touring 
the  country  with  B.B.  King.  Nathan  is  go- 
ing to  be  a  star  so  check  him  out  at  Festa. 
Also  appearing  is  veteran  crowd  pleaser, 
Bobby  Rydell.  For  tickets  for  Festa  call 
673-4143. 

Rocket's  Red  Glare 

Kudos 's  to  Dean  Church  of  the  San 
Francisco  Chronicle  who  organized  the 
successful  production  of  the  38th  Annual 


Enjoymg  the  Fourth  of  July  Festivities 

Fourth  of  July  Waterfront  Festival.  This 
year's  event  brought  thousands  of  Bay  Area 
residents  down  to  the  waterfront  for  a  great 
day  of  fun,  music,  food  and  fireworks.  The 
Festival  is  one  of  the  City's  best  parties  and 
the  hope  next  year  is  to  extend  the  event 
to  the  Central  Waterfront  and  shoot  off 
more  fireworks  behind  the  Ferry  Building. 

Celebrity  Sightings 

Sighted  munching  down  some  of  the 
tasty  sea  food  delicacies  at  Scoma's  this 
summer  was  "His  Airness",  Michael  Jor- 
dan. Seen  strolling  hand  in  hand  around 
Fisherman's  Wharf  taking  in  the  sights 
were  Goldie  Hawn  and  Kurt  Russell  and 
family  and  spotted  eating  at  Gabbiano's 
Restaurant,  located  behind  the  Ferry 
Building  was  "Speed"  star,  Sandra  Bullock. 
We  hope  she  didn't  take  MUNI  . 

Sculpture  of  Stature 

On  November  4th  one  of  the  most  im- 


portant new  pieces  of  San  Francisco  pub- 
lic art  in  many  years  will  be  dedicated 
along  with  a  new  waterfront  park.  A 
70-foot  high  sculpture  from  world  re- 
nowned artist  Mark  diSuvero  will  be  dedi- 
cated in  the  New  South  Beach  Park 
which  is  located  on  the  Embarcadero  be- 
tween Townsend,  2nd  and  King  Streets. 
DiSuvero  has  installed  sculpture  in  major 
cities  around  the  world,  but  this  project 
has  a  particular  personal  significance.  Pier 
40,  which  is  adjacent  to  South  Beach  Park 
was  the  artist's  first  point  of  entry  to  the 
United  States  as  a  young  boy  when  his 
family  immigrated  here  from  Shanghai. 
The  sculpture  and  park  will  be  dedicated 
in  a  public  ceremony  on  Saturday, 
November  4th  at  1:30  p.m.  A  full 
day  of  festivities,  entertainment, 
exhibitions  and  celebrations  is  be- 
ing planned.  For  more  information, 
contact  John  Bizzell  at  356-4272 

South  Beach  Park  is  a  part  of 
the  Waterfront  Transportation 
Project  and  is  the  result  of  a  part- 
nership among  the  Port,  the  Rede- 
velopment Agency,  the  Art  Com- 
mission and  the  Chief  Administra- 
tive Officers's  office. 


RED'S,  Cont.  from  page  4 

dition  and  changed  little  of  the  spot's  nau- 
tical ambiance.  On  many  days  Tom 
McGarvey  still  works  the  counter  and  calls 
most  of  the  customers  by  their  first  name. 
Recently  the  Reillys,  in  keeping  with  Red's 
name  as  the  "java  house"  have  begun  roast- 
ing coffee  beans  on  the  premises.  Pier  30/ 
32  was  known  as  the  "coffee  dock"  due  to 
the  large  amount  of  bagged  green  coffee 
that  was  unloaded  from  the  various  ships 
that  served  Central  and  South  American 
ports.  The  Pier  30/32  java  tradition  con- 
tinues now  that  Red's  roasts  and  sells  its 
own  "Red's  Java  House  Pier  30"  blend. 

Go  on  down  to  Pier  30  and  visit  Red's 
to  see  what  all  the  commotion's  about. 
Buy  some  coffee  or  have  a  great  lunch  in 
one  of  the  most  famous  names  ia  San 
Francisco's  restaurant  business. 


CRUISING ,  Com.  from  page  3 


a  sense  of  it  all  without  the  cost  commit- 
ment, this  year  the  Port  implemented  a  vol- 
unteer program  to  greet  the  cruise  ship  pas- 
sengers, providing  them  with  information, 
helpful  advice,  and  just  a  plain,  friendly 
"thank  you"  for  coming  to  San  Francisco. 
No  prior  experience  is  required,  schedules 
are  flexible,  and  each  volunteer  gets  a  tour 
of  the  vessel  while  in  Port.  Next  year  the 
Port  will  be  hosting  more  than  50  ship  calls 
from  January  through  October,  so  if  you 
have  the  time  but  not  quite  all  of  the  money 
necessary  to  see  all  of  the  ships  you  would 
like,  leave  your  name,  address  and  tele- 
phone number  with  either  Lina  Gonzales 
or  Gerry  Roybal  at:  (415)  274-0507. 
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TRIVIA  OUIZ 

Play  and  win  great  stuff 

Question:  Joseph  Strauss,  designer  of  the  Golden  Gate 
Bridge  also  designed  the  Third  Street  Bridge  in  China  Basin. 
For  what  famous  Baseball  player  and  San  Francisco  native  was 
the  bridge  was  renamed? 

Your  answer: 


NAME  (PLEASE  PRINT) 


ADDRESS 


CITY/STATE/ZIP 


Send  your  answer  to:Trivia  Quiz,  Port  of  San  Francisco, 
Ferry  Building,  San  Francisco,  CA  94  M  I 


Receive  your 
complimentary  subscription 
of  Port  Folio 

Just  fill  out  the  information  below,  return  it  to  us  and  we'll 
make  sure  that  you  receive  PortFoUo  every  quarter  courtesy  of 
the  Port  of  San  Francisco 


NAME  (PLEASE  PRINT) 


ADDRESS 


CITY/STATE/ZIP 

Send  to:  PortFdlio,  Port  of  San  Francisc«.i,  Ferry  Building 
San  Francisco,  CA  94 1 1 1 
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Underwater  World 

at  Pier  39 
Opens  with  a  Splash 


\  T 

I  I         ot  many  people  have  had  a  close  encounter  with  a  Thresher  shark,  but  the  odds  will  get  much  better 

I  •  I         when  UnderWater  World,  an  innovative  new  adventure  aquarium,  opens  this  month  at  Pier  39. 

I  I         Several  years  in  the  making,  the  $40  million  attraction  is  an  interactive  simulated  dive  into  San 

I  I         Francisco  Bay.  Using  sights,  sounds  and  scents  of  the  sea,  UnderWater  World's  oceanic  virtual  reality 

I  creates  the  sensation  of  diving  into  deep  water.  You'll  feel  as  though  you're  in  the  middle  of  the  ocean 

^^^^^  surrounded  by  a  dazzling  array  of  sea  creatures. 

UnderWater  World  features  two  long  transparent  tunnels  surrounded  by  over  700,000  gallons  of 
sea  water.  Upon  submerging,  you  come  eye  to  eye  with  over  10,000  sea  creatures  including  sharks,  rays,  salmon,  eels  and  schools  of 
California  herring —  with  just  two-and-a-half  inches  of  clear  acrylic  separating  you  from  the  ocean  life. 

At  the  end  of  your  aquatic  expedition,  you'll  emerge  from  your  diving  bell  and  see  a  spectacular  panorama  ot  the  San  Francisco 
Bay.  But  now  you'll  be  able  to  look  at  these  Pacific  waters  with  a  more  informed  understanding  of  its  living  nature.  The  new  two-story, 


hour-long  attraction 
comes  with  automated 
tour  guide  headphones 
that  are  available  in  four 
different  languages. 
Combined  with  Pier  39's 
famed  California  Sea 
Lion  habitat,  UnderWater 
World  is  a  must-see  for 
anyone  looking  for  an 
adventurous  marine  sci- 
ence experience. 

UnderWater  World 
at  Pier  39  is  privately 
owned  and  operated  by 
Pier  39  Limited  Partner- 
ship, Questar  of  New 
Zealand  and  Chronicle 
Turn  to  page  6 
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CALENDAR 


Qrand  Opening  of 
Underwater  World  at  Pier  39 

Friday,  April  19th 
2:00  pm 

KFOQ  Sky  Concert 

Saturday,  May  1 1  th 
Live  Music  in  Justin  Herman  Plaza 

beginning  at  6:00  pm 
Fireworks  on  the  Port  Promonade 
at  9:00  pm 

13th  Annual 
Qreat  Whalehoat  Race 

Wednesday  May  1 5th 
Port  Promonade  (just  south 
of  the  Ferry  Building) 
I  1 :30  am 

Citibank 
Spring  Cup  '96  Regatta 

Sat.  -  Sun.,  May  18  -  19th 

Pier  39 
For  more  information  call: 
415/705-5500 

Philippine  Independence 
Day  Celebration 

Sat.  -  Sun.,  June  15-  16th 
Pier  45 

San  Francisco  * 
Dragon  Boat  Races 

Sunday  June  16th 
Port  Promonade  (just  south 

of  the  Ferry  Building) 
For  more  information  call: 
510/881-4729  or  e-mail: 
www.dragoncup.com 


Spring  Fling  -  After  our  late  and  uncom- 
monly wet  winter,  springtime  affords 
Northern  Califomians  the  perfect  opportu- 
nity to  enjoy  San  Francisco's  "new"  water- 
front. It's  an  inviting  spot  to  stroll,  jog, 
roUerblade  or  perch  along  the  bay  and  listen 
to  an  early  season  baseball  broadcast.  The 
Embarcadero  looks  gorgeous  as  the  recently 
planted  sycamore  trees  have  begun  to  show 
their  foliage.  City  gardeners  report  that  more 
of  the  infamous  Canary  Island  palm  trees  will 
be  planted  this  spring.  As  for  the  Bay  itself, 
the  uncommonly  wet  winter  has  made  local 
waters  more  attractive  to  Chinook  King 
Salmon,  who  are  expected  to  make  a  fine 
showing  this  season.  Hopeful  anglers  can  take 
advantage  by  heading  out  from  the  Wharf  on 
fishing  trips.  Delight  in  the  weather  while  you 
can,  it  won't  be  spring  forever. 

ThankYou  Anne 

Those  of  you  who  appreciate  the  grand 
new  look  of  the  Embarcadero  should  know 
that  long  time  Port  Commissioner  Anne 
Halsted  has  left  the  commission  to  concen- 
trate on  her  many  other  civic  duties —  includ- 
ing those  that  come  with  her  post  as  presi- 
dent of  the  San  Francisco  Planning  and  Ur- 
ban Research  Association.  Commissioner 
Fialstead  was  a  driving  force  behind  the 
Embarcadero  beautification  project,  and  the 
transformation  of  Pier  7  into  one  of  the  City's 
most  beautiful  public  access  areas.  Anne,  your 
many  friends  on  the  Port  staff  and  in  the  com- 
munity appreciate  your  support,  encourage- 
ment and  inspired  leadership.  San  Francisco 
is  a  more  beautiful  place  because  of  your  ef- 
forts. Thank  you. 

Da  Chief! 

Mayor  Willie  Brown  recently  appointed 
Port  alumnus  Emilio  Cruz  as  Chief  of  Staff 
of  the  Mayor's  Office.  Cruz  most  recently 
served  as  the  Port's  Director  of  Facilities  and 
Operations,  and  before  that  worked  for  the 
City's  Chief  Administrative  Offices  as  direc- 
tor of  the  $650  million  Waterfront  Transpor- 


tation Roadway  Project.  Cruz's  hard  work  and 
integrity  made  him  a  popular  leader  both  with 
Port  staff  and  customers.  Best  of  success  at 
City  Hall! 

Scaling  to  New  Heights 

Speaking  of  City  Hall,  Mayor  Brown  re- 
cently welcomed  civic  leaders  from  Yaizu  City, 
Japan  to  Fisherman's  Wharf  for  a  ceremony 
formalizing  a  regular  cultural  exchange  be- 


WAN         KIKKOMAN         KIKKOMAN     >    KIKKOMANll  KIKKOK 

N  FRANCISCO'S 
ERIVl/^e  WHARI 


Mayor  Brown  welcomes  the  Yaizu  City 
delegation  during  a  ceremony  on  the  Wharf 

tween  the  two  cities.  Located  between  Kobe 
and  Tokyo,  Yaizu  City,  like  San  Francisco,  is 
a  major  fishing  port  and  tourist  destination. 
Those  making  the  trip  from  Japan  included 
an  ex-sumo  wrestler  and  six  Japanese  sushi 
chefs.  The  culinary  experts  provided  a  climax 
to  the  welcoming  ceremony  as  they  filleted  a 
120-pound  tuna  in  a  mere  ten  minutes!  Last 
year  a  San  Francisco  group  traveled  to  Japan 
to  celebrate  the  tenth  anniversary  of  Yaizu 's 
own  Fisherman's  Wharf.  The  San  Francisco 
group  included  representatives  from  Richard 
Alioto  of  Alioto's  Restaurant,  Mike  La 
Rocca  of  A.  La  Rocca  Seafood,  Mike  Sabella 

Turn  to  page  6 


The  Origins  of  the  Ferry  Building 


One  hundred  years  ago  this  past 
March,  construction  began  on  one 
of  San  Francisco's  most  famous  landmarks 
—  the  Ferry  Building.  For  nearly  a  cen- 
tury, the  building's  distinctive  clock  tower 
stood  watch  as  San  Francisco  evolved  firom 
wild  Barbary  Coast  days  through  its  role 
as  the  major  World  War  II  embarkation 
point  to  its  current  position  as  a  leading 
Pacific  Rim  business  and  cultural  center. 

Though  construction  started  in  1896, 
the  Ferry  Building's  history  began  years 
earlier.  Before  its  existence,  the  Central 
Terminal  Building,  built  in  1877,  was  San 
Francisco's  main  embarkation  point.  The 
Central  Terminal,  located  near  today's 
Ferry  Building,  consisted  of  three  wooden 
sheds.  Their  appearance,  however,  was 
deemed  unacceptable  by  civic  leaders. 
One  newspaper  reporter  of  the  day  de- 
scribed it  as  an  "eyesore,"  writing  the  "old 
shed  has  so  long  given  the  entrance  to  the 
city  a  disreputable  appearance."  In  1888 
the  Board  of  State  Harbor  Commission- 
ers, now  the  Port  Commission,  publicly 
declared  the  need  for  improvements: 
"The  time  has  come  when  the  neces- 


sities of  the  traveling  public  demand  bet- 
ter facilities  for  the  passing  in  and  out  of 
the  City  of  San  Francisco...  The  build- 
ings now  in  use  are  without  systematic  ar- 
rangement... and  are  totally  inadequate 
for  the  accommodation  of  the  public." 

In  September  1892,  though  funds  had 
not  been  secured,  the  Commission  con- 
tracted architect  Arthur  Page  Brown  to 
design  the  building.  His  original  plans 
called  for  a  structure  810  feet  long,  with 
three  grand  entrances.  After  reviewing  the 
costs  of  such  a  project,  however,  the  Har- 
bor Commission  determined  Brown's  plans 
were  too  expensive.  They  decided  to  elimi- 
nate two  grand  side  entrances,  and  reduced 
the  building's  length  to  660  feet.  To  raise 
$600,000  needed  for  a  new  ferry  depot,  the 
California  State  Legislature  passed  a  bond 
issue.  Requiring  approval  in  a  statewide  elec- 
tion, voters  narrowly  approved  the  bond  mea- 
sure by  a  margin  of  just  866  votes. 

Controversy  arose  over  the  building's 
exterior.  A  gray  stone  from  Oregon  was 
selected,  but  some  Harbor  Commission- 
ers expressed  doubts  about  its  durability. 
They  also  wondered  if  there  was  a  suitable 


California  stone.  Sandstone  from  a  quarry 
in  Colusa  County,  about  an  hour  north  of 
Sacramento,  was  favored  based  on  strength 
and  color.  The  selection  became  a  hot 
political  topic.  "I'd  like  to  see  a  gray  stone 
building;  it  would  look  so  imposing  as  you 
crossed  the  Bay  from  Oakland...,"  said  one 
commissioner.  "The  Colusa  stone  is  the 
best  of  the  lot  in  my  estimation...  but  I 
don't  like  Colusa;  it's  too  intensely  Demo- 
cratic," said  another.  Nevertheless,  they 
chose  the  California  stone. 

Only  two  months  before  construction 
was  to  begin,  the  thirty-six  year  old  archi- 
tect Arthur  Page  Brown  was  killed  in  a 
tragic  horse  and  buggy  accident.  The  Har- 
bor Commission  subsequently  hired  archi- 
tect Edward  Swain  to  make  sure  that  Mr. 
Brown's  graceful  design  was  completed. 

During  its  construction,  the  Harbor 
Commissioners  expressed  their  ideas  of  the 
new  Ferry  Building: 

"That  the  necessities  of  the  port  were 
such  as  to  require  a  stately  passenger  de- 
pot at  the  gateway  to  the  'Metropolis  of 
the  Pacific'  is  a  fact  universally  conceded. 
The  building  just  completed,  in  point  of 


The  Ferry  Buildii\g  area  1915 


Foreign  Trade  Zone 

An  International  Oasis 

While  they  don't  look  different  from  other  parts  of  the  northern  waterfront, 
Piers  19  and  23  have  a  cosmopolitan  cache  distinguishing  them  from  their  neigh- 
bors. These  two  docks  are  international  territory  .  .  .  that  is  if  you're  among  the 
many  customers  of  Foreign  Trade  Zone  #3. 

Just  what  is  a  foreign  trade  zone?  It's  a  site  within  the  United  States  where 
foreign  and  domestic  merchandise  is  considered  to  be  in  international  commerce. 
Such  places  date  to  1934  when  the  U.S.  Congress  passed  the  Foreign  Trade  Zone 

Act  with  the  goal  of  encour- 
aging international  com- 
merce and  creating  jobs  and 
investments  in  the  U.S. 

To  international  busi- 
nesses, such  locations  can  be 
highly  appealing.  Normally, 
when  foreign  cargo  lands  on 
U.S.  soil,  it's  subject  to  pay- 
ment of  Customs  duty  and 
taxes  before  it  enters  domes- 
tic markets.  Not  all  imported 
cargo,  however,  is  ready  or 
destined  for  U.S.  consump- 
tion. Additional  manufactur- 
ing, labelling,  quality  control 
or  inspections  may  be  needed. 
Sometimes  the  cargo's  ulti- 
mate destination  is  a  foreign 
country.  When  companies 
place  imported  merchandise 
in  the  Foreign  Trade  Zone 
(FTZ),  payment  of  duty  or  ex- 
cise tax  can  be  delayed  until 
the  cargo  is  sold  to  a  domes- 

 tic  buyer.  If  the  cargo  is  sub- 
Ed  Osgood,  President  of  FTZ 


VAT  VAT 
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people 


sequently  exported,  no  fees  are  assessed. 

The  benefits  of  the  FTZ  have  proven  ideal 
for  California  Sunshine,  a  local  importer  of 
Caspian  Sea  caviar.  The  company  imports  five 
to  10,000  pounds  of  this  delicacy  at  a  time.  With 
prices  near  $150  an  ounce,  this  gourmet  item 
sells  in  small  quantities.  Import  duty  on  caviar 
can  also  be  expensive,  but  by  using  the  FTZ,  Cali- 
fornia Sunshine  only  pays  fees  for  the  product  sold 
and  defers  duty  on  stock  until  it's  purchased. 

The  cruise  industry  also  takes  advantage  of 
FTZs.  Most  alcoholic  beverages  supplied  to 
cruise  ships  come  from  Europe  and  are  deliv- 
ered to  ships  destined  for  foreign  countries — 
the  liquor  is  never  actually  consumed  in  the 
U.S.  The  cruise  companies  store  the  bottles  in 
the  FTZ  until  it's  needed.  If  the  stock  is  deliv- 
ered to  an  outbound  cruise  line,  no  duty  is  as- 
sessed. This  also  applies  to  other  items,  like  silk 
ties,  scarves  and  perfumes,  that  are  brought  in 
to  be  sold  in  duty  free  shops  on  the  luxury  liners. 

In  continuous  operation  since  1948,  San 
Francisco's  FTZ  is  the  third  oldest  in  America, 
coming  after  sites  in  New  York  and  New  Or- 
leans. The  zone,  which  covers  300,000  easily 
accessible  square  feet,  is  operated  by  Foreign 
Trade  Services,  Inc.  Ed  Osgood,  a  long-active 
member  of  San  Francisco's  international  com- 
munity, is  the  company's  president  who  not  only 
runs  the  FTZ,  but  is  the  Honorary  Consul  Gen- 
eral of  the  Cote  d'lvoire  and  past  vice  dean  of 
the  Consular  Corps. 

Our  FTZ  serves  the  City  by  creating  jobs, 

Tum  to  page  6 
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Wharf  Sport  Fishing 

Great  Season  Ahead 

Your  boat  shoves  off  before  sunrise.  You're  after  the  most  de- 
lectable fish  in  the  Pacific,  the  wild  Chinook  Salmon.  As  you 
head  out  from  Fisherman's  Wharf,  through  the  Golden  Gate  and 
past  the  Farralone  Islands,  you  notice  the  twinkling  lights  of  San 
Francisco  fade  as  the  morning  sun  breaks  over  the  horizon.  When 
the  skipper  excitedly  locates  a  school  of  Chinook,  he  positions 
the  boat  above  it  and  shuts  off  the  engine.  As  the  boat  gently 
rocks  in  the  early  morning  swell,  you  drop  your  hook,  baited  with 
a  single  anchovy,  and  hope 
for  a  fish  to  bite.  The  sight 
of  the  rising  sun  reflecting  off 
the  rolling  ocean  is  a  visual 
treat  that  makes  the  time  fly. 
Suddenly,  a  tug  on  your  line 
jolts  you  back  to  focus. 
You've  hooked  one! 

Salmon  Central 

Northern  California  is 
considered  the  Salmon 
Capital  of  the  West  Coast. 
Last  year  approximately 
300,000  or  eighty  percent  of 
salmon  caught  by  sport  fish- 
ers, were  hooked  in  North- 


March  through  October,  will  be  equally  strong.  While  each  fish- 
ing passenger  must  limit  their  catch  to  two  salmon,  this  shouldn't 
be  a  problem:  Chinook,  otherwise  known  as  King  salmon,  weigh 
up  to  twenty-five  pounds. 

For  the  Halibut... 

The  forecast  for  halibut  fishing  is  also  promising.  According 
to  Bob  Wright,  captain  of  the  Fish  and  Game  Department's  pa- 
trol boat  Albacore,  two  consecutive  years  of  ample  rainfall  have 

cleansed  Bay  waters  and  at- 
tracted anchovies.  These  small 
fish  lure  hungry'  California  hali- 
but into  local  waters  and  make 
tor  great  Bay  fishing. 

For  the  View... 

While  most  people  hook  a 
good  sized  fish,  even  it  you  don't, 
the  voyage  itself  is  a  treat.  The 
ocean  \  ie\\s  and  the  distance 
from  hectic  modem  lite  makes 
sport  tishing  great  aqua-thompv 

The  Wharf  Fleet 

Ten  sport  tislunu  IvMts 
offer  dailv  >.k'p.in  in\'^  tr^Mu 


em  California.  If  you  haven't  hit  the  local  waters  in  search  of 
salmon,  it's  easier  and  more  fun  than  you  think.  The  Wharf's 
sport  fishing  fleet  provides  skilled  services  including  licenses,  rods, 
bait,  fish  cleaning  service  and  all  the  other  equipment  required 
for  a  day  on  the  high  seas.  The  boats  generally  leave  the  Wharf  at 
6:00  A.M.  for  fertile  fishing  grounds  off  the  coast. 

Last  year's  salmon  season  was  one  of  the  best  in  recent  memory 
and  current  word  from  the  Wharf  is  that  this  season,  which  runs 


Happy  sport  fishermen  show  off  their  catch 

Fisherman's  Wharf.  They  include: 
Bass  Tub  415-456-9055    Wacky  Jacky 


Carrie 
Captain  Joey 
Hot  Pursuit 
Miss  Farallones 


415-355-2525 
415-892-2353 
415-965-3474 
510-352-5708 


Chuckle's  Pride 
New  Edibob 
Lovely  Martha 
Butchie  B 


415-586-9800 
415-564-5515 
415-564-2706 
415-871-1691 
415-457-8388 


For  additional  information,  call  the  Port's  twcnry-tour-iiinir 
Sport  Fishii-ig  Hotline  at  41 5-982-FlSH.vL 
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10  BEST  PICNIC  SPOTS 
ON  THE  PORT 

It    Ferry  Plaza  -  An  outdoor  plaza 
behind  the  Ferry  Building  that 
includes  beautiful  landscaping,  bay 
views  and  interesting  public  art 
including  a  unique  sculpture  of 
Gandhi. 

It  Watch  the  tide  rise  and  fall  on  the 
Tidal  Steps  and  Port  Promonade 

next  to  the  Argricultural  Building  at 
the  foot  of  Mission  Street. 

It  South  Beach  Park  -  A  sunny  new 
City  park  with  bay  views,  grassy 
knolls  and  70  foot  tall  sculpture. 

4h   Mission  Creek  Harbor  off  Channel 
St.  and  Third  is  home  to  exotic 
houseboats  a  nice  park  and  comnnu- 
nity  garden. 

5t  A  great  place  to  rest  your  feet  is 
Pier  39's  East  Wharf  Park  with 
benches  and  milion  dollar  views. 

ft   For  some  of  the  best  fishing,  wetlands 
and  bird  watching  try  Pier  98  at  the 
end  of  Cargo  Way. 

Jt   Pier  41  '/2  Fishing  Piers  and 
Crowley  Plaza  near  Fisherman's 
Wharf -A  perfect  spot  with  benches, 
lighting,  a  Bay  information  exhibit  and 
a  good  place  for  a  look  at  our  Sea  Lions. 

&   Pier  43  Vi  -  A  great  view  of  Alcatraz. 

9t  The  Underwater  World 

Perimeter  Walk  -  Four  new  view- 
ing areas  around  Pier  39  and  a  large 
Bayside  plaza  focused  on  an  educa- 
tional Bay  exhibit. 

lOi  ^ier  7  -  One  of  the  most  romantic 
spots  in  the  City. 
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of  A.  Sabella's  Restaurant,  Gary  Burns 
of  Tarantino's  and  Jim  Gannon  Scoma's. 

Hurray  for  Hollywood 

It  wouldn't  be  DockTalk  without  a 
little  celebrity  news:  Eddie  Murphy  Pro- 
ductions chose  the  Port  to  shoot  "Metro," 
his  latest  film.  The  actor's  production  com- 
pany constructed  a  sound  stage  and  did 
location  work  on  the  waterfront.  Murphy 
plays  an  SFPD  hostage  negotiator  in  this 
big  budget  action  comedy.  Michael 
Rapaport  co-stars. 

Attention 
Fog  Heads 

San  Francisco 
radio  station  KFOG, 
104.5  FM  and  97.7 
FM  on  your  dial, 
will  stage  their  third 
annual  pyrotechnic 
Sky  Concert  along 
the  waterfront  on 
Saturday,  May  1 1 . 
The  event  is  a  state 
of  the  art  fireworks 

show  set  to  a  KFOG  soundtrack.  The 
music  will  be  broadcast  live  as  skies  light  up 
over  the  Bay.  The  event  begins  at  4:00  P.M. 
at  Justin  Herman  Plaza  with  family  activi- 
ties and  special  food  booths.  A  free  concert 
starring  blues  artist  Robben  Ford  and  The 
Blue  Line  starts  at  6:00  P.M.  The  eighteen 
minute  fireworks  extravaganza  begins  a  9:05 
PM.  and  is  best  viewed  along  the  waterfront 
between  the  Ferry  Building  and  the  Bay 
Bridge.  Last  year's  Sky  Concert  was  literally 
a  blast,  so  come  on  down  to  the  Embarcadero 
and  enjoy  the  show! 

Thar*  she  blows... 

Keep  your  lunch  hour  open  on 
Wednesday,  May  15  when  twenty 
whaleboat  teams  will  race  along  San 
Francisco's  downto\^n  Port  Promenade  in 
the  thirteenth  annual  Port  "Great 
Whaleboat  Race."  The  history  of  whale 
boat  racing  began  in  the  days  of  sailing 
ships.  Crews  docked  in  port  would  drop 
lifeboats  into  the  water  and  race  crews  of 


DOCKTALK,  Cont. 

other  boats.  This  year's  race,  sponsored  by 
the  Port  and  the  Bay  Area  Whaleboat 
Rowing  Association,  will  draw  hundreds 
of  spectators.  They'll  witness  rowers  pad- 
dling twenty-six-foot  Monomoy  boats  that 
were  originally  Coast  Guard  life  saving 
vessels.  As  an  added  treat,  the  San  Fran- 
cisco Fire  Department  fireboats  will  dem- 
onstrate their  powerful  pumps  by  shoot- 
ing arcs  of  water  high  into  the  air.  You  can 
catch  the  action  at  the  Port  Promenade 
located  on  the  Embarcadero  between  Mis- 
sion Street  and  the  Bay  Bridge. ■X' 


Last  year's  Y^OG  firevuorks  display 


UNDERWATER,  Cont.  from  page  I 

Ventures,  a  subsidiary  of  Chronicle  Publish- 
ing Co.  Another  Under  Water  World  project 
is  near  completion  in  Minneapolis. 

UnderWater  World  is  open  every  day, 
including  holidays,  from  10:00  A.M.  to  8:00 
PM.  Tickets  are  $  1 2.50  for  adults  and  $6.25 
for  children  and  seniors.  San  Francisco  resi- 
dents are  eligible  for  discount  off-peak  passes. 

UnderWater  World  at  Pier  39  is  just  east 
of  the  entrance  of  Pier  39  near  the  comer 
of  Beach  Street  and  the  Embarcadero.  Call 
415-623-5300  for  more  information.vL 
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stimulating  commerce,  and  adding  tax  rev- 
enues to  San  Francisco  and  the  growth  of 
the  Port.  For  further  information  on  how 
your  company  can  take  advantage  of  the  • 
services  offered,  please  contact  the  Foreign 
Trade  Zone  at  (415)  391-0176.J. 
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architecture,  workmanship,  and  general  gran- 
deur, compares  favorably  with  any  structure 
dedicated  to  similar  use,  either  in  this  coun- 
try or  Europe.  Through  its  magnificent  corri- 
dors, arcades  and  waiting  rooms  will  pass  the 
tourist  from  abroad,  with  whom  first  impres- 
sions are  the  most  lasting..." 

The  building  took  twenty-two  months  to 
complete.  The  brand  new  Ferry  Building's  first 
boatload  of  passengers  arrived  on  Wednesday, 
July  13,  1898.  It  still  stands  as  a  testament  to 
Brown's  grand  architectural  vision  and  the 
City's  desire  for  a  monument  to  symbolize  its 
proud  status  as  "Metropolis  of  the  Pacific."vL' 
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I  TRIVIA  auiz 

]  Play  and  win  great  stuff 

I  Question:  The  Port  of  San  Francisco's  jurisdiction  runs  from 
I  historic  Hyde  Street  Pier  and  Fisherman's  Wharf  in  the  North 

to  Pier  98's  wetlands  near  Hunter's  Point.  How  many  miles 

does  the  Port  stretch? 

A.  7.5  miles              B.  9  miles                C.  15  miles 
I        Your  answer;  

NAME  (PLEASE  PRINT) 
I  COMPANY 
I  ADDRESS 
I  Cirr/STATE/ZIP 

I         Previous  Trivia  Quiz  Answers: 

I  Issue  #  I  -  Fall  1995:  The  Third  Street  Bridge  was  renamed  for  Lefty  O'Doul. 

Issue  #2  -  Winter  1996;  The  clock  tower  of  the  Ferry  Building  is  235  feet  tall. 

I  Send  your  answer  to:Trivia  Quiz,  Port  of  San  Francisco, 

I  Ferry  Building,  San  Francisco,  CA  94 1 1 1 

I  

Receive  your 
complimentary  subscription 
of  PortFolio 

Just  fill  out  the  information  below,  return  it  to  us  and  we'll  make 
sure  that  you  receive  PortFolio  every  quarter  courtesy  oi  the  Port 
of  San  Francisco. 

NAME  (PLEASE  PRINT) 
COMPANY 
ADDRESS 
CITY/STATE/ZIP 

Send  to:  PortFolio,  Port  of  San  Francisco,  Fcrr>-  Building 
San  Francisco,  CA  941 1 1 
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